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Disclaimer

This document has been prepared by Right Click Capital Management Pty Limited ("Right Click Partners") to provide selected parties with a preliminary 
understanding of the opportunity. It is provided on a confidential basis, and may not be reproduced in whole or in part, nor may any of its contents be 
disclosed to any other person, without Right Click Partners’ prior written consent. This document is provided by Right Click Partners for general information 
purposes only, without taking into account any potential investors’ personal objectives, financial situation or needs. It should not be relied upon by the 
recipient in considering the merits of any particular transaction. It is not an offer to buy or sell, or a solicitation to invest in or refrain from investing in, any 
securities or other investment product. Nothing in this document constitutes investment, legal, tax, accounting, financial product or other advice. The 
recipient should consider its own financial situation, objectives and needs, and conduct its own independent investigation and assessment of the contents 
of this document, including obtaining investment, legal, tax, accounting and such other advice as it considers necessary or appropriate. This document has 
been prepared on the basis of publicly available information and certain confidential information. Right Click Partners has relied upon and assumed, 
without independent verification, the accuracy and completeness of all such information, including forecasts. It contains selected information and does 
not purport to be all inclusive or to contain all of the information that may be relevant to the document. The recipient acknowledges that circumstances 
may change and that this document may become outdated as a result. Right Click Partners is under no obligation to update or correct this document. 
Right Click Partners, its related bodies corporate and other affiliates, and their respective directors, employees, consultants and agents make no 
representation or warranty as to the accuracy, completeness, timeliness or reliability of the contents of this document. To the maximum extent permitted 
by law, neither Right Click Partners nor any person associated with Right Click Partners accepts any liability (including, without limitation, any liability arising 
from fault or negligence on the part of any of them) for any loss whatsoever arising from the use of this document or its contents or otherwise arising in 
connection with it. Any requests for information in connection with this document should be addressed directly to Right Click Partners and to no other 
party. 

All references to $ or dollars are AUD$ (Australian Dollars) unless stated otherwise.
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ABOUT
RIGHT CLICK 
PARTNERS



Right Click Partners 
Successful founder exits

Sydney
Level 2, 7 Bridge Street 

Sydney NSW 2000
Australia

Beijing
China Resources Building, 19 Floor, No. 

8 Jian Guo Men Bei Avenue 100005 
China

Los Angeles
1333 Second Street, Suite 

600 Los Angeles, CA 90401 
United States

Right Click Partners is an advisory firm helping technology founders in Australia, New Zealand and South East Asia maximise their 
exit by leveraging our experience, global relationships and deep domain expertise. We have experience in the entire process of 
planning and executing a successful exit, from initial strategy to completing the transaction. Through our partnership with China’s 
leading technology investment bank, CEC Capital, we have completed over 300 transactions in the technology industry and built a 
deep network with leading strategic acquirers and investors around the world
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Global software sector overview
Period: 1 October – 30 September
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Sector 2017 2018

Total value of acquisitions ($m) 59,670.5 50,040.4

Acquisitions average deal value ($m) 314.1 285.9

Acquisitions median deal value ($m) 26.7 24.0



Top global software acquisitions
Period: 1 October 2017 – 30 September 2018
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Company Buyer Deal value ($m)

9,811.5

3,190.0

3,185.9

2,819.6

2,222.3

2,116.9

1,950.4

1,931.8

1,612.1

1,575.7



$1,553.6m

9

Software industry M&A activity overview 
M&A activity by region

Note: all data is measured from 1 October 2017 to 30 September 2018

North
America

South
America

Africa

Oceania

AsiaEurope79.2%

0.0%

17.6%

0.1%

3.1%

$39,630.4m

$28.4m

$22.7m

$8,805.3m



Global software industry M&A activity overview
Global software industry M&A revenue multiples over the last three years
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Revenue multiple distribution
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Global software industry M&A activity overview
Average and median EV/revenue multiples over the past three years
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Global software industry M&A activity overview
Lifespan of target company

Note: all data is measured from 1 October 2015 to 30 September 2018

21.9%

19.4%

17.4%

13.6%
12.4%

8.5%

6.8%

0-3 4-8 9-13 14-18 19-23 24-28 29+

Lifespan of target companies before acquisition

18
Years
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Global software industry M&A activity overview
M&A activity by buyer type

Note: all data is measured from 1 October 2015 to 30 September 2018

9.2%

62.1%

27.5%

1.3%

M&A activity by buyer type

Private investment firm Public company Private company Public investment firm
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Software sector – implications for Australian companies
Context for exit planning

Growth

New benchmarks for growth being set due to the trade off 
between growth and profitability

Australian scale range

Early-stage revenue: $1m-$5m
Mid-stage revenue: $5m-$15m
Later-stage revenue: $15m+

Funding and exits

US funds seeking $15m+ investments into AU software 
companies at mid- and later-stage scale

Continued interest from North American and European 
companies in acquiring regional or vertical leading software 
providers

Domestic private equity firms continue to increase their 
investment appetite for software companies

Key considerations

YOY revenue growth
Recurring revenue mix
Technical elements such as being web-based, multi-tenanted and 
single version remain important considerations in valuation

Greatest volume of software transactions in Australia will remain 
between $10m-$150m
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Global IT services sector overview
Period: 1 October – 30 September

Sector 2017 2018

Total value of acquisitions ($m) 55,004.7 46,809.8

Acquisitions average deal value ($m) 165.2 155.0

Acquisitions median deal value ($m) 14.9 13.8

22



Top global IT services acquisitions
Period: 1 October 2017 – 30 September 2018

17

Company Buyer Deal value ($m)

12,942.4

7,298.2

2,645.6

2,640.6

2,515.3

1,777.4

1035.0

797.4

673.4

570.5
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IT services industry M&A activity overview 
M&A activity by region

North
America

South
America

Africa

Oceania

AsiaEurope68.6%

5.9%

10.3%

0.2%

$32,094.9m

$85.4m

$4,835.7m

$2,740.7m

Note: all data is measured from 1 October 2017 to 30 September 2018

$7,053.1m

15.1%



Global IT services industry M&A activity overview
Global IT services industry M&A revenue multiples over the last three years
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Global IT services industry M&A activity overview
Average and median EV/revenue multiples over the past three years
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Global IT services M&A activity overview
Lifespan of target company

21
Note: all data is measured from 1 October 2015 to 30 September 2018
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Global IT services industry M&A activity overview
M&A activity by buyer type

Note: all data is measured from 1 October 2015 to 30 September 2018
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36.2%

1.7%
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IT services sector – implications for Australian companies
Context for exit planning

Growth

Significant growth being seen in domestic IT services companies

Australian scale range

Early-stage revenue: $1m-$5m
Mid-stage revenue: $5m-$20m
Later-stage revenue: $20m+

Funding and exits

Strong interest in IT services companies from mid-market private 
equity funds

A number of domestic IT services companies are in a period of 
change, looking to extend capabilities and consolidate

Continued interest from Australian, North American and European 
IT services companies in acquiring regional or vertical leading 
software providers

Key considerations

YOY revenue growth
Recurring revenue mix
Profitability (margins)
Services capabilities and niche expertise

Greatest volume of IT services transactions in Australia will remain 
between $10m-$50m
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Global marketing sector overview
Period: 1 October – 30 September
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Sector 2017 2018

Total value of acquisitions ($m) 1,926.0 8,538.4

Acquisitions average deal value ($m) 74.1 569.2

Acquisitions median deal value ($m) 23.8 12.6



Top global marketing acquisitions
Period: 1 October 2017 – 30 September 2018
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Company Buyer Deal value ($m)

4,992.8

2,792.9

483.2

150.2

57.7

12.9

N/A 12.6

12.6

11.3

10.2



$10.1m
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Marketing industry M&A activity overview 
M&A activity by region

North
America

South
America

Africa

Oceania

AsiaEurope97.9%

1.9%

$8,363.4m

$164.4m

Note: all data is measured from 1 October 2017 to 30 September 2018

0.1%



Marketing industry M&A activity overview
Global marketing industry M&A revenue multiples over the last three years
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Marketing industry M&A activity overview
Average and median EV/revenue multiples over the past three years
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Marketing industry M&A activity overview
Lifespan of target company

Note: all data is measured from 1 October 2015 to 30 December 2018

Years

5.7%

14.3%

20.0%

24.3%

15.7%

5.7%

14.3%

0-3 4-8 9-13 14-18 19-23 24-28 29+

Lifespan of target companies before acquisition
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Marketing industry M&A activity overview
M&A activity by buyer type

Note: all data is measured from 1 October 2015 to 30 December 2018

9.0%

50.7%

40.3%

0.0%

M&A activity by buyer type

Private investment firm Public company Private company Public investment firm
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Marketing sector – implications for Australian companies
Context for fundraising and exit planning

Growth

Public agency conglomerates continue to trade on strong 
multiples (1x – 2x revenue) despite slowing growth

Australian scale range

Early-stage revenue: $1m-$3m
Mid-stage revenue: $3m-$10m
Later-stage revenue: $10m+

Funding and exits

Agencies typically bootstrapped until significant scale

Programmatic technologies and networks well funded in SEA

Professional services firms continue to pursue digital services 
acquisitions

Key considerations

Scale and longevity/predictability of revenues is paramount

Defined LTV/CAC funnel

Market leading position in vertical, or expertise



ECOMMERCE
M&A REVIEW



Global ecommerce sector overview
Period: 1 October – 30 September
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Sector 2017 2018

Total value of acquisitions ($m) 22,152.3 30,991.7

Acquisitions average deal value ($m) 157.1 418.8

Acquisitions median deal value ($m) 19.8 27.5



Top global ecommerce acquisitions
Period: 1 October 2017 – 30 September 2018

35

Company Buyer Deal value ($m)

21,452.8

4,602.9

392.8

378.0

Delivery Technologies SpA 312.9

City Legend International Limited 246.7

Japan Automobile Auction Inc. 236.3

229.9

227.2

190.9
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Ecommerce industry M&A activity overview 
M&A activity by region

North
America

South
America

Africa

Oceania

AsiaEurope6.1%

1.6%

17.3%

0.6%

$1,900.2m

$177.4m

$5,361.3m

$499.3m

Note: all data is measured from 1 October 2017 to 30 September 2018

$23,053.4m

74.4%



Ecommerce industry M&A activity overview
Global ecommerce industry M&A revenue multiples over the last three years
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Ecommerce industry M&A activity overview
Average and median EV/revenue multiples over the past three years
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Ecommerce industry M&A activity overview
Lifespan of target company

Note: all data is measured from 1 October 2015 to 30 September 2018

Years

10.3%

26.3% 26.6%

16.0%

4.4% 4.4%

11.9%
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Lifespan of target companies before acquisition



Ecommerce industry M&A activity overview
M&A activity by buyer type

Note: all data is measured from 1 October 2015 to 30 September 2018
46

11.1%

48.6%

38.4%

1.2%

M&A activity by buyer type

Private investment firm Public company Private company Public investment firm
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Growth

New growth benchmarks set by large ecommerce players 
(ASOS 25% to $4.4bn revenue)

Australian scale range

Early-stage GP: $1m-$3m
Mid-stage GP: $3m-$15m
Later-stage GP: $15m+

Funding and exits

Most early-stage funding sourced from HNW and private 
investors

Exits are likely to be to vertical overseas ecommerce companies, 
private equity and regional retailers

Private equity firms are beginning to evaluate retail and 
ecommerce consolidations

Key considerations

Category differentiation and specialty is important

Category leadership is paramount

Profitability, or the path towards profitability is key

Ecommerce sector – implications for Australian companies
Context for fundraising and exit planning
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Global online media sector overview
Period: 1 October – 30 September

43

Sector 2017 2018

Total value of acquisitions ($m) 15,287.9 9,967.7

Acquisitions average deal value ($m) 127.4 88.2

Acquisitions median deal value ($m) 17.0 10.5



Top global online media acquisitions
Period: 1 October 2017 – 30 September 2018

Company Buyer Deal value ($m)

Consortium 4,514.8

Consortium 672.6

450.5

324.6

295.9

285.9

263.0

247.5

188.6

Best Assistant Education Online Limited 178.9

50



Online media industry M&A activity overview 
M&A activity by region

Note: all data is measured from 1 October 2017 to 30 September 2018

North
America

South
America

Africa

Oceania

AsiaEurope24.1%

0.3%

60.8%

$2,404.5m

$6,058.7m

$25.5m
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$1,479.1m

14.8%



Global online media industry M&A activity overview
Global online media industry M&A revenue multiples over the last three years
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Global online media industry M&A activity overview
Average and median EV/revenue multiples over the past three years
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Global online media industry M&A activity overview
Lifespan of target company

Note: all data is measured from 1 October 2015 to 30 September 2018
54

Years
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Global online media industry M&A activity overview
M&A activity by buyer type

Note: all data is measured from 1 October 2015 to 30 September 2018
55
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Growth

New growth benchmarks being established as online media 
platforms continue the move towards subscription offerings 
(Netflix 37% on $21bn revenue)

Australian scale range

Early-stage GP: $1m-$3m
Mid-stage GP: $3m-$15m
Later-stage GP: $15m+

Funding and exits

Exits are likely to be to vertical overseas online media 
companies

Continued push into Australia from overseas media companies 
(ie. CBS)

Online media companies with subscription components are 
being evaluated in a similar fashion to software companies, 
with a similar diligence over CAC/LTV metrics

Key considerations

Differentiated content is important

UGC continues to be a profitable differentiator for companies to scale 

Online media sector – implications for Australian companies
Context for fundraising and exit planning



Want to learn more?
Please get in touch with one of our team members if you have questions about company valuations and exit 
planning
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James Whalley, Principal, Right Click Partners
james.whalley@rightclickpartners.com

Michael Pang, Associate, Right Click Partners
michael.pang@rightclickpartners.com

Louise Bengtsson, Analyst, Right Click Partners
louise.bengtsson@rightclickpartners.com

Tim Veron, Analyst, Right Click Partners
tim.veron@rightclickpartners.com
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